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m Exhibition Overview

80,000m?2

Exhibition Area

1,007

Brands

85,312

Visits

The China Home furnishing Expo 2026 concluded successfully at China International
Exhibition Center (Shunyi Hall), Beijing from March 12 to 14, 2026.Three core IP
exhibitions — BJBD, CIDE and BWFE realized in-depth integration. It covered the full
industrial chain categories including whole-house customization, interior soft furnishing,
door and window customization, architectural decorative materials, smart home, elderly-
friendly home and pet-friendly living spaces.

Making its debut, the Beijing Home Design Week empowered the industry with design
concepts. Centering on products and sales channels, it built an efficient platform for
designers and supply chain enterprises to capture industry trends and conduct product
matching cooperation.
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Northern Market Shapes the
Next Chapter of Home
Industry!

The northern home market presents a dynamic,
upgraded and inclusive development landscape. It
is no longer limited to the Beijing regional market,
but has evolved into a new industrial hub
connecting North China, covering the whole

country and linking global markets.

While the industry faces fierce competition amid
saturated demand, CHF 2026 delivers a
contrasting message. By focusing on technological,
industrial and value transformation, the northern
market remains a reliable ground for home brands

to achieve growth against market headwinds.

Targeting the over-trillion-yuan construction, decoration

and home consumption market of Beijing-Tianjin-Hebei
region, the event fully covers industrial clusters in North,
Northeast and East China to drive multi-level growth, and
unleashes strong annual business momentum for the

northern home industry at the start of the year.

High-quality overseas professional visitors rose

sharply year on year, covering purchasing

demands across Northeast and Southeast Asia.

Events of Beijing Home Design Week attracted numerous

designer visitors. The industry focus shifts from

manufacturing and sales channels to design solutions,
which serve as the core integrating practical functions and

living scenarios.

Al smart home, elderly-friendly renovation and
pet-friendly living spaces stood out as major

highlights with soaring inquiries. Competition

evolves from single product sales to systematic

solutions for lifestyle demands, securing steady

growth prospects.
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International and audiences from

Domestic Visitor Hong Kong,Macao and Taiwan
Visitor sources center on Beijing-Tianjin-Hebei and spread - &AL NortheastAsia  36%
- ®m@I SoutheastAsia 23%
outward in multi-level ranges. 2o 5% East E 16%
The regional advantage of northern China keeps growing. I Central Europe 12%
. . 7%

Professional buyers from East, Central and Northeast China BB liestern Europe

| | _ @B Middle East 4%
attended in large numbers, proving CHF's strong influence EMERRZME Others 2%

across the national home industry chain.

CHF Beijing Home Expo is fast becoming a vital hub for global

- #Jb#X North China 53%

bt X Central,China 17% home trade and trend communication. The number of visitors
- ZRAL#EX  Northeast China 12% from Hong Kong, Macao, Taiwan and abroad increased sharply

ik :
Mhma 736 compared with the last session, with a notable rise in attendees
w2 X.South China 4% | |

FALiR  Northwest China 3% from Northeast Asia, Southeast Asia and Eastern Europe. It
B X gouthwest China 2% indicates northern home and building material enterprises are

0
w2 MIHEX  Others 2% stepping into a new phase of export business.



C. un.ﬁﬁ*ﬁ' Vistor Analysis

Vistor category

Distributors and agents form the core visitor group. The expo also gathers

diverse participants including building materials markets, home furnishing
stores, designers, design institutes and residential & commercial decoration
firms, making up high-quality attendees. The proportion and activity

engagement of designers and design organizations hit record highs.

Visitor satisfaction

The expo boasts strong resource integration and innovative models,
earning positive feedback from visitors. Further integration of the
three core IP exhibitions and the debut of Beijing Home Design Week

deliver comprehensive industry insights and optimized visiting

the indust
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The proportion of decision maker

57%

Decision-maker

oy 13%

' Provide purchasing
/ suggestion

27% N 3%

/ \
decision-making

process No participate in the
procurement

Among attendees, the share of those with direct or indirect
purchasing decision-making power remained high. Distributors,
designers and project buyers actively sought new and premium
products at the show, creating a vibrant atmosphere for on-site
business negotiations that drove a significant year-on-year

increase in intent orders.

Purpose of the visit
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Visitor Testimonials

“We are from France and are delighted to attend CHF Beijing
Home Expo. The expo’s level of internationalization and the
quality of exhibits have exceeded our expectations. Our goal
here is to source furniture, decorative items and smart home
products suitable for small spaces.

At the show, we not only found products that meet our needs
and reached cooperation intentions with several high-quality
manufacturers, but also saw new trends in the integration of
Eastern and Western design aesthetics at the China-France
Home Design Innovation Summit. CHF Beijing Home Expo
has become a key window for us to understand the innovation
trends of China’s and even Asia’s home market."
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Visitor Testimonials

"Attending CHF Beijing Home Expo has been very rewarding. The show
gathered many high-quality exhibitors with a wide range of products. We
learned about cutting-edge technologies and innovative products,
connected directly with numerous manufacturers, and reached initial
cooperation agreements with several enterprises. This provides solid
supply chain support for our home renovation business."
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Exhibitor Segments

Custom Home Furnishings & Integrated Ceiling & Wall
Accessories Systems, Wall & Floor
Materials
Home Soft Decorative Doors &
Furnishings Materials & Profiles =~ Windows
0 0% 0

20% 15% 10%

Kitchen & Bathroom Systems 4% Emi'i’ttuﬂgme Solutions &  Others
3% 2%
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Exhibitor Satisfaction

86%

RENRRBABRETAR,

LR ERENERMCEERTIAT

Satisfied with the overall outcome

84%
WAABELHR TN
IR ST LS

Satisfied with brand exposure and gains of
this exhibition

85%
BRffR S E
BT R

Will plan to attend
next year

83%
BEBES
EEARARA R

Willing to recommend it to
peers

Achievement of exhibition participation
objectives

82%
I | BRS

Launch new products / services

83%
RRAHEHE
MR RERS AN

Launch new products / services

85%
ERATEP
et

Expand new customers and leads

85%
SEWATBE,
BRSNS

Network with industry
professionals

81%
BEH | X5
Close deals / transactions

86%
2NBENES
MEXE

Meet existing clients

87%

IEFtaRRANE E

Enhance brand awareness

82%

TRREIHTWES. BRRHHER,
HEZEAL EE. \BEHXEE
Gain insights into the latest
industry trends
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o] [estimoni o L : :
Exhibitor Testimonials Mr. Ma Xiaoliang, Marketing Director, Jinbolai Doors
"CHF Beijing Home Furnishings Fair is a key partner we've
worked with closely for years. This show keeps powering our
ﬁ HEK|] SR KE—OE=S growth, really boosting our brand visibility and recognition in
> Vo€ CHFt X ERER(1EE 2R FEEE5NEESEE the industry. We truly appreciate the organizer’s great support,
e i & BapgshtVEEReE, BEERATaaEse  and we'll keep strengthening our partnership for mutual
‘Xb WEFVEBEESETE, EHBORBENAANRNS success. Wishing CHF Beijing Home Furnishings Fair
B OARBNE—UBEFHAE. EZHE. RE continued growth, greater industry influence, and even more
CHFtRREERZA L, SUMWhBaes, Je  Successahead
WIS ! -

Ms.Wang Xu, Online Channel Lead,
Yikangwei Metal Custom Home Solutions

TERESREEES % LRFZA—I8
BNBEATCHFERRERNTUMNE, Rame §E
NEREEFAR, SUERCUSES. SHENE T4
BAH, BHBRHRRTUERES . HEHHNE,
ROWRHTH. AREENNKEFE. RECHFILR
REREFEIIMTURE, HHBLK, BESLR
BCBFROUKR,

"We really value the industry impact of CHF Beijing Home
Furnishings Fair. It connects us with quality customers and builds
a great bridge between businesses, clients, and distributors. It
helps everyone explore trends together, seize opportunities, and
is a key platform for us to grow our market and expand channels.
We hope the show keeps leading the industry forward and gets
better every year. We’re excited to work with our peers to build the
future together."
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Exhibitor Testimonials

"As a Beijing-based company, we've always been a strong
supporter of local exhibitions. As a state-owned enterprise
and a leader in the furniture industry, Tiantan bears the
responsibility to boost market confidence and lead the sector
forward.

CHF Beijing Home Furnishings Fair has been deeply rooted in
the market for years, with a solid foundation. We’re confident
that by working hand in hand with state-owned enterprises
like us, the organizer will only make the show bigger and
better.

Tiantan Panel will continue to deepen its partnership with
CIEC Smart CHF Beijing Home Furnishings Fair. Together,
we’'ll build a brighter future for the home furnishing industry."

Mr.Hu Jianhui, General Manager, Tiantan Panel Division

KiIziEiIRB LS SEBE—iiEE
ERltEALel, RNBEREEHEA RS, Xiz M
EHELSREFULHEY, BAENHTHIARL T
B, BIFFURRNEESES, CHFLERERTH
FHEE, RERE., BIOEE, INSSSECHKT
Hit, BEL. BREABESNEHRET. KIEHR
B MBS D RERCHFLRRERNSE, B
BEE, RARRGLEFHFR,
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Exhibitor Testimonials

"The results of this CHF Beijing Home Furnishings Fair far Mr. Zhang Jianlin, General Manager, Yiyibushe
exceeded our expectations. Foot traffic was strong throughout the ’ ’
REAEE REE—IKEK

show, and we hit our sales target smoothly.

RKRCHFItRRERABIZ BN, BEARETN,
EEETRFENR. RERESTHBEBRER, RitID
BHUAAHESRZRRITITSLBERER, EHRERFEE
=. A, BEABEH. AZTUEBRTER. EUM

The event is becoming more multi-channel, with a noticeable rise
in designer attendees, especially turnkey designers, and the
quality of visitors keeps getting better.

At the same time, the show has built an efficient, professional ERZRES. ZREMSFE, RESERERE
platform for cross-industry resource integration and multi-channel #l. WEHAGNERSEEENRT RESERD,
collaboration for the curtain and soft furnishing sector. We’ve toh, BEWORTRMN. KELFENEBRINFITE,
reached in-depth cooperation intentions with multiple cross- BYRERE, J—
industry distributors in whole-house customization and wall

materials.

On top of that, we also secured on-site orders from overseas
buyers in Europe, Southeast Asia and other regions. The show
was truly a fruitful success for us."
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